UNIVERSITY OF NEW ENGLAND 


University of NAME: 
New England : 
STUDENT NUMBER: 


UNIT CODE: GEPL361 

PAPER TITLE: Retail Geography, Planning and Practice 

PAPER NUMBER: First and Only 

DATE: Wednesday 16 October 2019 TIME: 1.45pm to 4.00pm 
TIME ALLOWED: (2 hours and 15 minutes 

NUMBER OF PAGES IN PAPER: — TWO (2) 

NUMBER OF QUESTIONS ON PAPER: _~_ EIGHT (8) 

NUMBER OF QUESTIONS TO BE ANSWERED: FOUR (4) 


STATIONERY 3 6 PAGE ANSWER BOOKS ) 0 GENERAL PURPOSE ANSWER SHEET 
PER 


CANDIDATE: | 0 GRAPH PAPER SHEETS | 0 GEOLOGY SAMPLES 


OTHER AIDS REQUIRED: NONE 
CALCULATORS: NOT PERMITTED 


TEXTBOOKS OR NOTES: NOT PERMITTED 


INSTRUCTIONS FOR CANDIDATES: 


e Candidates MAY NOT start writing until instructed to do so by the supervisor 


e Please pay attention to the announcements and read all instructions carefully before 
commencing the paper 


e Candidates MUST write their name and student number on the top of this page 


e This examination paper MUST BE HANDED IN along with all supplied stationery. 
Failure to do so will result in the cancellation of all marks for this examination 


REMEMBER TO WRITE YOUR NAME AND STUDENT NUMBER AT THE TOP OF THIS PAGE 


THE UNIVERSITY CONSIDERS IMPROPER CONDUCT IN EXAMINATIONS TO BE A SERIOUS OFFENCE. 
PENALTIES FOR CHEATING ARE EXCLUSION FROM THE UNIVERSITY FOR ONE YEAR AND/OR CANCELLATION 
OF ANY CREDIT RECEIVED IN THE EXAMINATION FOR THAT UNIT. 


GEPL361, Trimester 2, 2019 


All candidates must select and answer FOUR (4) questions from the following. 
Each question is worth 25 marks. 


a Describe distinctions between ‘small centre’ and ‘large centre’ shopping behaviour. 
What are the key factors that have promoted ‘large centre’ behavior in recent 
decades? 

2. When assessing a retail development proposal, what are some of the tests and tools 


that might be employed to protect town centre viability and vitality? 


3. Outline some of the tensions that exist between centres policy and competition policy. 


4. Describe key distinctions between ‘monopolistic competition’ and ‘oligopolies’ in the 
context of retail markets. Illustrate your answer with examples. 


5. ‘It is relatively easy to revitalise a town centre that has experienced a major decline in 
its levels of viability and vitality.’ Discuss. 


6. What are the key factors used to define a retail hierarchy? Why might it be important 
to identity a retail hierarchy in retail planning? 


7. Describe the basic steps in a retail needs assessment. How might a retail needs 
assessment be useful for councils? 


8. What does ‘disadvantage’ mean in the context of retailing? Which social groups are 
particularly likely to be ‘disadvantaged consumers’? 
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